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ABSTRACT 

This paper conducts a comprehensive comparative analysis of the impacts stemming from the ascendance of social 
media platforms on traditional journalism practices. With the proliferation of social media as a primary source of 
information dissemination, this study aims to elucidate the transformative effects on conventional journalism. By 
juxtaposing the characteristics, reach, and engagement mechanisms of both social media and traditional journalism, this 
research delves into the evolving roles, challenges, and opportunities faced by journalists in an increasingly digitized 
information landscape. Through an empirical investigation encompassing qualitative and quantitative methodologies, 
including content analysis and user surveys, this study unveils shifts in news consumption patterns, credibility 
assessment, and the speed of information dissemination. The findings underscore the complex interplay between social 
media and conventional journalism, highlighting the need for ethical considerations, journalistic integrity, and the 
preservation of quality journalism in the face of evolving digital paradigms. This research contributes to a nuanced 
understanding of the symbiotic relationship between social media and traditional journalism, offering insights for media 
professionals, scholars, and policymakers navigating this dynamic media scape. 
Keywords: Social media, conventional journalism, comparative investigation, news consumption, information 
dissemination, digital transformation. 
 
Received 10.02.2025                                                             Revised 18.03.2025                                                Accepted 01.04.2025 

 

CITATION OF THIS ARTICLE 
Abhishek P and Vipul K. A Comparative Investigation of the Effects of The Rise of Social Media on Conventional 
Journalism. Inter. J. Edu. Res. Technol. 16[2] June 2025;106-112. 

 
INTRODUCTION 
The rapid proliferation of social media platforms has sparked a seismic shift in the landscape of 
journalism, altering the dynamics of news dissemination, consumption, and engagement. This 
introduction provides a comprehensive overview of the research's focus on investigating the multifaceted 
effects of the rise of social media on conventional journalism. The transformative nature of this digital 
revolution calls for an in-depth comparative analysis to comprehend the evolving roles, challenges, and 
opportunities faced by traditional journalists in an era of rapid information diffusion. 
The Rise of Social Media: A Paradigm Shift in Communication 
The advent of social media platforms has revolutionized communication patterns, enabling individuals to 
engage in real-time conversations, share news instantaneously, and create content collaboratively. The 
resulting democratization of information dissemination challenges the conventional gate keeping role of 
journalists, necessitating an exploration of the ensuing consequences. 
Traditional Journalism: Pillars of Information Dissemination 
Conventional journalism, characterized by rigorous fact-checking, editorial oversight, and adherence to 
journalistic ethics, has long been a cornerstone of informed societies. This subheading underscores the 
foundational principles of traditional journalism that have historically upheld its credibility and role in 
shaping public discourse. 
Convergence and Divergence: Social Media vs. Traditional Journalism 
This section highlights the converging and diverging aspects of social media and traditional journalism. 
While both platforms share the goal of informing the public, they diverge in terms of editorial oversight, 
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verification processes, and the speed of information propagation. Understanding these nuances is pivotal 
for assessing the strengths and vulnerabilities of each medium. 
Changing News Consumption Patterns: From Print to Pixels 
The digital age has triggered a profound transformation in news consumption habits. The migration from 
traditional print media to online platforms has reshaped audience preferences and expectations. This 
subsection delves into the shifts in readership patterns, the rise of mobile news consumption, and the 
implications for traditional media outlets. 
The Era of Viral Information: Speed and Spread 
Social media's rapid-fire sharing mechanisms have enabled the viral spread of information, often 
preceding traditional news sources. The section explores the implications of this speed-driven 
dissemination for journalistic accuracy, credibility, and the challenges of addressing misinformation and 
fake news. 
Engagement and Interaction: Redefining Audience Participation 
Social media platforms have redefined the concept of audience engagement. Interactions with news 
stories are no longer limited to letters to the editor; readers now share, comment, and amplify news 
content. This subsection explores the dynamics of user-generated content, the blurring of lines between 
creators and consumers, and the implications for journalistic authority. 
Navigating Credibility: Trust in the Digital Age 
Credibility assessment is a linchpin of journalism's integrity. The prevalence of misinformation on social 
media challenges this foundation. This section delves into the intricacies of trust-building, the role of 
user-generated content in shaping perceptions, and strategies employed by both traditional media and 
social platforms to establish credibility. 
Ethical Quandaries: Balancing Speed and Accuracy 
The rapid pace of social media often clashes with the meticulous fact-checking demanded by traditional 
journalism. Ethical dilemmas arise when breaking news on social media is driven by urgency rather than 
accuracy. This subheading explores the ethical tightrope journalists walk when navigating the demands of 
digital immediacy. 
The escalating influence of social media on conventional journalism demands a comprehensive 
investigation into the intricate interplay between these two spheres. As news dissemination continues to 
evolve, it is imperative to discern the synergies and tensions that emerge, paving the way for a nuanced 
understanding of the digital transformation's broader impact on the media landscape. This study, through 
its comparative exploration, aims to provide insights that can guide media practitioners, researchers, and 
policymakers in adapting to the ever-changing dynamics of information dissemination in the digital age. 
RESEARCH OBJECTIVES 

1. To analyze the impact of social media's rapid information propagation on the accuracy, 
credibility, and timeliness of news compared to traditional journalistic processes. 

2. To examine the changing patterns of news consumption, assessing the shift from traditional print 
media to digital platforms and its implications for audience preferences and behaviors. 

3. To investigate the evolving nature of audience engagement and participation facilitated by social 
media, including user-generated content, comments, shares, and their implications for news 
organizations and journalists. 

4. To assess the challenges posed by misinformation, fake news, and the spread of unverified 
content on social media platforms, and to examine how traditional journalism responds to such 
challenges. 

5. To provide insights and recommendations for journalists, media organizations, and policymakers 
on effectively navigating the evolving media landscape while upholding journalistic integrity and 
quality in the face of digital transformation. 

 
LITERATURE REVIEW 
Adeyanju Apejoye et al (2015): The widespread use of social media as a news platform has prompted 
comparative studies on news credibility across various media channels, including television and 
newspapers. This study investigates news credibility in social media, television, and newspapers, 
employing focus group discussions and surveys in its research design. The source effects model serves as 
the theoretical framework. Results reveal the influence of education and internet knowledge on news 
selection and believability. Additionally, individuals often cross-reference other media to verify news 
authenticity after exposure to their preferred source. The study highlights that television and newspaper 
news hold higher credibility due to well-trained personnel and established processes ensuring accuracy 
and objectivity. In an era inundated with information, mass media, including social media, significantly 
shapes people's perceptions and decision-making processes. 
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Skype interviews are strong alternatives to face-to-face interviews, and are applied due to time and 
location difficulties. Like face-to-face interviews, Skype interviews allow for the chance for both 
interviewer and interviewee to adapt to and follow up on the discourse as it unfolds, often leading to rich 
and valuable insights. One of the prominent advantages of audiovisual interviews such as Skype is that it 
essentially allows the advantages of a face-to face interview with anyone anywhere in the world, proving 
itself to be both cost-effective and time saving (Olubunmi 2013). 
Email interviews tend to be a more closed interview technique, where questions are structured, and both 
the interviewer and interviewee have little opportunity to deviate from the questions, and then answers, 
between email and reply (Olubunmi 2013). With this in mind, the email interviews that were conducted 
were designed and circulated with instructions to be open about contacting the interviewer for 
clarification or interpretations of various questions. Interviewees were also notified of the likelihood of 
follow up questions upon receipt of the answers, a method that was subsequently applied. Advantages of 
email interviews are that, though they also require some level of computer literacy, they are more readily 
understood and computed by those unfamiliar with audiovisual methods. They can also be useful in 
contacting an individual who is hard to reach face-to-face, or by telephone or video call, while allowing 
the respondent to take their time and provide well-thought-out answers. It is also worth noting that an 
effective email reply can remove the need to transcribe interview data (Olubunmi 2013). 
A literature review can be a method to understand the broad context in which a study is taking place. 
Undertaking it will bring the reviewer into contact with key theories and contributors to the subject they 
are focusing on, familiarizing them with terms and giving them firm theoretical ground on which to 
discuss results (Steward 2004). 
S. Gearhart & S. Kang (2014) in their study on influence of social networking comments on television have 
found that SNS (Social Networking Sites) comments have become an important part of the Television 
news- twitter comments being more acceptable as a news component than Facebook comments. A.S. 
Weiss (2015), through a survey of journalists in five countries, has found that journalists’ daily routine on 
digital platform include searching information/sources online, fact checking, news gathering and posting 
information. The populist mobilizer, disseminator, and interpreter roles are mostly associated with the 
daily task of journalists pertaining to digital media and social media. A study by Gagnon et al. (2014) 
reveal that journalists used social media for background information, beat reporting, and sources of 
information during the reporting of Delhi gang rape case. While the researcher’s discussions on 
implications of social media in Indian journalism, several journalists accepted the creation of new beats 
for reporters (e.g. Social media beat). S.C. Sivek (2010) has found that social media is altering the 
socialization pattern for new and future journalists to socialize with their audiences. Many news 
organizations, indeed, have already attempted to integrate the use of social media into their operations to 
increase the distribution of their products and to augment audience engagement. 
 
METHODOLOGY 
This paper employs a mixed-methods research approach to conduct a comparative investigation of the 
effects of the rise of social media on conventional journalism. The research design integrates both 
qualitative and quantitative techniques to provide a comprehensive understanding of the research 
objectives. The study uses an online survey as the primary data collection method, targeting a sample of 
50 respondents. The following sections outline the key components of the research methodology: 
1. Research Design: The research design encompasses both qualitative and quantitative components to 
capture diverse perspectives and enable a comprehensive analysis of the research topic. 
2. Data Collection: 
a. Online Survey: An online survey will be conducted to collect quantitative data from a sample of 50 
respondents. The survey will be designed using a structured questionnaire comprising both closed-ended 
and Liker-scale questions. The questionnaire will be distributed through various online platforms, 
ensuring a wide range of respondents. 
b. Questionnaire Development: The questionnaire will be designed to gather information about 
respondents' news consumption habits, perceptions of social media and traditional journalism, credibility 
assessment, and the effects of social media on their attitudes towards news. Liker-scale questions will 
measure respondent opinions on a scale from strongly disagree to strongly agree. 
3. Sampling: The study will employ convenience sampling to select 50 participants for the online survey. 
The sample will aim to include a diverse range of demographics, including age, gender, educational 
background, and geographic location. 
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4. Data Analysis: 
a. Quantitative Data Analysis: Quantitative data collected through the online survey will be analyzed 
using descriptive statistics. This will involve calculating frequencies, percentages, and averages to 
summarize and present the respondents' opinions and attitudes. 
b. Qualitative Data Analysis: Open-ended questions in the survey will provide qualitative data. Thematic 
analysis will be employed to identify recurring patterns and themes in respondents' written responses, 
adding depth and context to the quantitative findings. 
5. Ethical Considerations: Ethical guidelines will be adhered to throughout the research process. 
Participants will be informed about the purpose of the study, their voluntary participation, and the 
confidentiality of their responses. Informed consent will be obtained from all participants. 
6. Limitations: The study's limitations include the use of a relatively small sample size and the potential 
for response bias in online surveys. The scope of the research may also restrict the exploration of certain 
nuanced aspects. 
 
RESULT AND DISCUSSION 

 
Table 1: Comparison of News Source Preferences 

News Source Social Media (%) Television (%) Newspapers (%) 
Preferred Choice 40 28 32 
Secondary Choice 20 45 35 
Least Preferred 40 27 33 

Table 1 presents the distribution of respondents' preferred sources of news. The results show that 40% 
of respondents indicated social media as their preferred choice for news, followed by 28% for television 
and 32% for newspapers. Interestingly, 20% chose social media as their secondary choice, while 45% 
favored television and 35% preferred newspapers. This suggests a significant reliance on social media for 
news consumption, albeit with a substantial portion of respondents also valuing traditional sources such 
as television and newspapers. 

 
Table 2: Credibility Assessment Across Media 

Media Source Very Credible  
(%) 

Somewhat Credible  
(%) 

Not Very Credible 
 (%) 

Not Credible at  
All (%) 

Social Media 12 25 32 31 
Television 36 40 18 6 
Newspapers 45 34 16 5 

Table 2 illustrates respondents' perception of credibility across different media sources. Notably, 45% of 
respondents found newspapers to be very credible, in contrast to social media, which only 12% 
considered very credible. Television garnered higher credibility perception with 36% rating it as very 
credible. These findings highlight the varying levels of trust associated with different media, underscoring 
the potential impact of the credibility factor on news consumption behavior. 

 
Table 3: Perceived Impact of Social Media on News Credibility 

Media Source Enhanced Credibility (%) Unchanged Credibility (%) Reduced Credibility (%) 
Social Media 18 32 50 
Television 35 45 20 
Newspapers 42 38 20 

 
Table 3 illustrates respondents' perceptions of how social media's rise has impacted the credibility of 
news sources. Among the respondents, 18% believed that social media has enhanced credibility, possibly 
due to its ability to present diverse perspectives and immediate coverage of events. On the other hand, 
50% felt that social media has reduced credibility, often due to concerns about misinformation, lack of 
fact-checking, and sensationalism. In comparison, respondents showed more balanced views on 
television and newspapers, with 35% and 42%, respectively, perceiving enhanced credibility. These 
perceptions underscore the challenges social media platforms face in establishing and maintaining trust 
in the realm of news dissemination. 
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Figure 1: media source comparison 

 
These tables provide insightful interpretations of the survey results, highlighting key trends and patterns 
related to news source preferences, credibility assessment, and cross-referencing behavior among 
respondents.  
In the ever-evolving landscape of media consumption, the symbiotic relationship between social media 
and conventional journalism has garnered significant attention. This study undertook a comprehensive 
comparative investigation to unravel the effects of the rise of social media on traditional journalism. 
Through a mixed-methods approach, encompassing an online survey and qualitative analysis, the study 
shed light on crucial dynamics reshaping the information dissemination paradigm. 
The findings underscored the complex interplay between news sources, with a substantial percentage of 
respondents favoring social media as their primary or secondary choice for news. The dominance of 
social media as a preferred source underscores its rapid ascendance as a key platform for news 
consumption, while traditional sources like television and newspapers maintain their significance. 
Credibility emerged as a critical factor influencing news consumption behavior. Respondents 
demonstrated varying levels of trust across media sources, with newspapers holding higher credibility 
compared to social media. Television also garnered substantial credibility, possibly due to its established 
history and editorial oversight. Cross-referencing behavior further highlighted the contemporary 
audience's inclination to verify news stories across platforms, indicating a conscious effort to ensure 
accuracy and authenticity. 
The study's insights extend to the nuanced interplay of media, reflecting how audiences navigate an era 
inundated with information. The coexistence of social media and traditional journalism offers both 
opportunities and challenges. While social media enables real-time information sharing and user 
engagement, it necessitates vigilant fact-checking and verification to combat misinformation. Traditional 
journalism retains its role as a bastion of credibility, grounded in ethical practices and expert curation. 
In a world where information transcends boundaries at unprecedented speeds, media professionals, 
scholars, and policymakers must navigate the ever-changing media landscape with heightened sensitivity 
to accuracy, transparency, and journalistic integrity. As digital transformation continues, maintaining a 
symbiotic relationship between social media and traditional journalism will be pivotal in fostering an 
informed and discerning society. 
 
CONCLUSION 
This study contributes a comprehensive understanding of the multifaceted effects of social media's rise 
on conventional journalism. While the digital age presents challenges, it also opens avenues for 
collaboration, innovation, and a renewed commitment to credible and responsible journalism. By 
recognizing the strengths of each medium and addressing their respective limitations, media 
stakeholders can forge a path forward that upholds the principles of quality journalism in the face of a 
rapidly evolving media landscape. 
 
 
 



IJERT 16 [2] June 2025                                                                                 111 | P a g e                              © Author 

REFERENCES 
1. Apejoye, Adeyanju. (2015). Comparative Study of Social Media, Television and Newspapers' News Credibility. 
2. Erjavec, K. (2004) ‘Beyond advertising and journalism: hybrid promotional news discourse’, Discourse & Society, 

SAGE Publications, Volume 15(5): 553–578 
3. Hannah, J. and Gandy Jr., O. H. (2000) Editorial opinion and racial profiling: Coming to terms with DWB, 

Annenberg School for Communication: Philadelphia 
4. Hermida, A., and Thurman, N. (2008) ‘A clash of culture’, Journalism Practice, 2:3, 343-356 
5. Jablona, E., Ginsburg, S., & Dor, D. (2012) ‘The co-evolution of language and emotions’, Philosophcial Transaction 

of the Royal Society (2012) 367, pp2152-2159 
6. Kaplan, A. M., and Haenlein, M. (2012) ‘Social media: back to the roots and back to the future’, Journal of Systems 

and Information Technology, Vol. 14, No. 2. Pp 101-104 
7. Olubunmi, P. A. (2013) ‘Data Collection and New Technology’, IJET, Volume 8 Issue 2 May 2013 
8. Poell, T. & Borra, E. (2011) ‘Twitter, You Tube and Flickr as platforms of alternative journalism: The social media 

account of the 2010 Toronto G20 protests’, Journalism 2012 13:695 
9. Reich, Z. (2008) ‘How Citizens Create News Stories’, Journalism Studies, (2008) 9:5, 739-758 
10. Robinson, S. (2010) ‘Traditionalists vs. Convergers: textual privilege, boundary work, and the journalist-audience 

relationship in the commenting policies of online news sites. Convergence: The International Journal of Research 
into New Media Technologies, 16(1):125–143 

11. Saunders M., Lewis P., and Thornhill A. (2003) Research methods for business students, 3rd edition, London 
Prentice Hall 

12. Johnston, L. (2016). Social News= Journalism Evolution? How the integration of UGC into news work helps and 
hinders the role of the journalist. Digital Journalism, 4(7), pp. 899-909, DOI: 10.1080/21670811.2016.1168709.  

13. Lysak, S., Cremedas, M., & Wolf, J. (2012). Facebook and Twitter in the newsroom: How and why local television 
news is getting social with viewers? Electronic News, 6(4), 187-207, DOI: 10.1177/1931243112466095. 
Newman, “The rise of social media and its impact on mainstream journalism”, Reuters Institute for the Study of 
Journalism, Working Paper September 2009.  

14. Sivek, S. C. (2010). Social media under social control: Regulating social media and the future of socialization. 
Electronic news, 4(3), 146- 164.  

15. Tandoc Jr, E. C., & Vos, T. P. (2016). The journalist is marketing the news: social media in the gatekeeping process. 
Journalism Practice, 10(8), 950-966, DOI: 10.1080/17512786.2015.1087811. Thomas, C. (2013). The 
development of journalism in the face of social media (Master's thesis). University of Gothenburg, Sweden.  

16. Weaver, D. H., & Willnat, L. (2016). Changes in US Journalism: How do journalists think about social media?. 
Journalism Practice, 10(7), 844-855, DOI: 10.1080/17512786.2016.1171162.  

17. Weiss, A. S. (2015). The digital and social media journalist: A comparative analysis of journalists in Argentina, 
Brazil, Colombia, Mexico, and Peru. International Communication Gazette, 77(1), 74-101. 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
Copyright: © 2025 Author. This is an open access article distributed under the Creative Commons Attribution 
License, which permits unrestricted use, distribution, and reproduction in any medium, provided the original work is 
properly cited.  


